
When do you choose to use 
technology? 



MEDIA USE TRENDS 
Share of time spent per day with major media by US adults (by %) 

Source: eMarketer 
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What strategies do you use to 
assess your reach and 
evaluate your project? 



MEDIA METRICS 
 



Where do you find out about 
new technologies? 



MEDIA Updates 
 



Ask around. 



How do you use social media to 
engage your audiences and 
build online communities?  





SOCIAL MEDIA USE TRENDS 
 

Pew Research June 2014 
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Connecting ISE with  
America’s Largest Classroom 
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The Public Broadcasting Act of 1967  
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TECHNOLOGY 
PLATFORMS 
 
Public Television 
Public Radio 
Internet 
Mobile 
Social Media 



* 

Audience Reach 
 

7 million people live in the SF Bay Area. 
 

43% of San Francisco Bay Area 
residents use one or more forms  

of KQED media (TV, radio, online)  
each week. 

 
 

 
 

 



TV Programming 



 Radio Programming             
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 kqed.org/science             



 
Science Partners 
 
Aquarium of the Bay 
Bay Area Science Festival (UC San Francisco) 
California Academy of Sciences 
Chabot Space and Science Center 
East Bay Regional Park District 
The Exploratorium 
Girl Scouts of Northern California 
Golden Gate National Parks Conservancy 
The J. David Gladstone Institutes 
Lawrence Berkeley National Labs 
Monterey Bay Aquarium 
Monterey Bay Aquarium Research Institute 
Oakland Zoo 
Stanford University’s Precourt Institute for Energy 
The Tech Museum of Innovation 
UC Berkeley Natural History Museums 
United States Geological Survey (USGS) 
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      Audience driven 
Be where the audience is 
 

Mobile access is 50% of KQED audience 



    Tablets 
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Partnership with Museum 


